Microbuild® Demographic Summary Report
Trade Area Name: 30 Minute Drivetime May 11, 2009

Location Summary

. I-540
Magnify Location ID: 4901
Lowell, Arkansas
30 Minute Drivetime
Trade Area How it was defined: Drivetime
Magnify Trade Area ID: 6997

Microbuild® - Households, Seasonal Units, and Population

Households Household Population Seasonal Units

Census Current 5 Year Census Current 5 Year Census Current 5 Year
2000 Year Projection 2000 Year Projection 2000 Year Projection
95,708 " 126,786 " 147,220 " 243,404 " 325,229 " 378,826 " 1,636 " 1,989 " 2,324
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Microbuild® Demographic Summary Report
Trade Area Name: 30 Minute Drivetime May 11, 2009

MicroBuild® yp - Household Income

Income HH % of Cum
EL T[] cY All HH

i?ot%oo 8,040| 5,297|| 4.2%| 4.2%

gig,gggto 6,208| 5,327|| 4.2%| 8.4%

iég'gggto 6,920|| 5,544 4.4% || 12.8%

E Census 2000 E MicroBuild® Current Year

16,000 —/

gg:gggm 7,810 4,624|| 3.6% | 16.4%

zgg,gggto 6,928( 7,876 6.2%| 22.6%

14,000+
333’888% 7,078| 8,055|| 6.4% | 29.0%

12,000 4
iig'gggto 6,218 6,868|| 5.4%| 34.4%

u
$40,000 to = 10,000
$45,000 6,224| 8,852| 7.0%| 41.4% E
5 8,000
2;‘8'888 to |'s,656| 6,688| 5.3%| 46.6%| =
n
2 &.000
323’888“ 9,343 15,527 || 12.2% || 58.9% |
4,000
zgg,gggto 9,003| 12,928| 10.2% || 69.1%
ggboggoto 7,401 10,064 | 7.9% | 77.0% 20004
$100,000to || 3 349| 5,304 4.29% 81.2% R L4 _d & /
$125,000 ' ' e e o0 10 20 30 40 S0 &0 TS 100 125150 200 500
10 20 30 40 50 &0 73 100125 150 ZDDP|USP|£S
giggjgggto 18391 41400 3.3% 84.5% Incorme [Thousand Dollars)  * has no census equivalent

2588'888“’ 1,305| 14,438 11.4% || 95.9%

$200,000+ | 1,486| 5,254| 4.1% | 100.0%

$500,000+ n/a 3|| 0.0% | 100.0%
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MicroBuild® yp - Net Worth

HH % of Cum
(0\'4 All HH

Less than $0 10,153| 8.0% 8. 0%
25,000 5
23 f)%o 10,680 8.4% | 16.4%
§§b°880t° 5,002 3.9%]| 20.4% 30,000 -
$10,000 to
$25,000 6,829|| 5.4% | 25.8% 25,000 -
Ll
=
(=1
ﬁég'ggg to 14,530|| 11.5% || 37.2%| &
' gZD,DDD—
I
$50,000 to L
$100,000 15,372 12.1% || 49.3% 5
T 15,000 -
=
$100,000 to g
$250.000 32,020( 25.3% || 74.6% 5
10,000
2%38'888 to 15,239 12.0% || 86.6%
poogmnto | qass| aom| suswl| 2]
$1,000,000to || 4 5651l 3.49%| 94.8% o= . . . . . . . .
32,000,000 , =10 10252550 50 100 250 500 1MM ZMM+
ioo 250 500 1MM 2MM
$2,000,000 Plus || 6,534( 5.2% |[ 100.0% Met Warth (Thousand Dollars)
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MicroBuild® yp - Economic Stability Indicator (ESI)

ESI HH % of Cum

3,667| 2.9% 2. 9%
02 3,786| 3.0% 5.9%
03 3,975| 3.1% 9.0%
04 4,060| 3.2% 12.2%
05 4,156|| 3.3% 15.5%
06 4,256|| 3.4% 18.9%
07 4,163|| 3.3% 22.1%
08 4,033|| 3.2% 25.3%
09 4,058| 3.2% 28.5%
10 4,082| 3.2% 31.7%
11 3,997| 3.2% 34.9%
12 4,077 || 3.2% 38.1%
13 4,006| 3.2% 41.3%
14 4,212|| 3.3% 44.6%
15 3,905| 3.1% 47.7%
16 3,951 3.1% 50.8%
17 3,993| 3.1% 53.9%
18 4,101|[ 3.2% 57.2%
19 4,114\ 3.2% 60.4%
20 4,110|| 3.2% 63.7%
21 4,239|| 3.3% 67.0%
22 4,202|| 3.3% 70.3%
23 4,465| 3.5% 73.8%
24 4,170|| 3.3% 77.1%
25 4,414\ 3.5% 80.6%
26 4,950| 3.9% 84.5%
27 5,400| 4.3% 88.8%
28 5,370 4.2% 93.0%
29 5,490| 4.3% 97.3%
30 3,384| 2.7% 100.0%

Current Year Households
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MicroBuild® yp - Length of Residence (LOR)

Residence el

(years)

[Lessthan1 || 4,762 3.8%| 3.8%

1 19,898 15.7% || 19.5%

2 14,878 11.7% | 31.2%

3 12,837 10.1% || 41.3%

4 9,398 7.4% || 48.7%

5 8,046 6.3% | 55.1%

6 5,455 4.3%|| 59.4%

7 3,376 2.7% | 62.0%

8 4,132 3.3%| 65.3%

9 4,129 3.3%| 68.5%

10 3,880 3.1%| 71.6%

11 3,175 2.5% | 74.1%

12 3,661 2.9% | 77.0%

13 3,308 2.6%| 79.6%

14 3,148 2.5%| 82.1%

15 + 22,703 17.9% || 100.0%

23,000

20,000 H

135,000 1
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MicroBuild® yp - Age & Gender

Total | 550 597|| 331,696 100%
Population
Adults || 186,362 || 249,964 75.4% E Censusz 2000 B MicroBuildi® Current Year
250,000 7
Children 64,235 81,732 24.6% EQDDJDDD R
i
= 150,000 -
=
Males || 124,557|| 168,271 50.7% || = 100,000
2
F 50,000 4
Females || 126,040| 163,425 49.3% ] '_I—I—I—I_"’r"
Adults Children Males Fernales
Ages Oto 9| 36,998| 49,304 14.9% _ _
E Census 2000 M MicroBuildi@ Current Year
Ages 10 to 19 36,174 || 43,076 13.0% /,/’
50,000
Ages 20 to 29| 42,984 | 49,735 15.0%
40,000
Ages 30 to 39 38,130|| 48,879 14.7%
=
(=]
=
Ages 40 to 49| 33,452|| 45,958 13.9% | =000
=
[n
Ages 50 to 59| 24,547| 38,407| 11.6%|| ==q,000-
E
Ages 60 to 69 17,141 26,368 7.9%
10,000 -
Ages 70 to 79 13,684 19,112 5.8%
ul __I—I—I—I—I—I—I—I—I_/

A 80 & O0to 10to 20t Z0to 40te S0to &0to TFOto 20+
ges 7,487/ 10,857 3.3% g 19 =23 33 4% 53 &9 79
Older Age Ranges

Report Page 6 of 6 MicroBuild® trademark of The Gadberry Group, LLC.



	Location Summary
	MicroBuild HD - Household Demographics

